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SECTION 2:
INBOUND TOURISM

Visitor Numbers & Total Spend

B Visitors (m) [} Spend (Ebn) Visitors Spend
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40 2015 36.1 22.1
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*International Passenger Survey, 2010 — 2023 & 2024 inbound tourism forecast, VisitBritain, 2024
*2024 figures are VisitBritain estimates. Note that the UK is not projected to recover to 2019 figures on visitors until
2025 at the earliest.

Visitor Numbers and Total Spend by Sector - 2023
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*International Passenger Survey, 2023



Average Spend Average Length
per Visit of Stay

£819

International Passenger Survey International Passenger Survey
2023, Office for National Statistics 2023, Office for National Statistics

DCMS Sectors Economic Estimates
2023: UK Trade in numbers, 2023

Top 10 Source Markets - 2023
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Domestic Visits by Destination Type
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*International Passenger Survey, 2010 —
2023 & 2024 inbound tourism forecast,
VisitBritain, 2024




Visa National Visits - 2023
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Section 4:
Outbound Tourism

Outbound Tourism Expenditure
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SECTION 5:
DAY VISITORS

Day Visitor Numbers and Expenditure
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Day Visits by Destination Type
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SECTION 6:
TOURISM ECONOMICS

Price Elasticity of Tourism
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INCREASE A\
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travelling tourism earnings
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. . *Sensitive Tourists, BTA, 2001
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Tourism is the UK's

th

Computer &
|“f°"“'!at'°“ la rgest export earner
Services )
Mechanical
Cars Power Generators
Financial Telecoms
Services

* UK trade in numbers, ONS 2024

Tourism Taxation 2022/23

£6.4.

2 Based in ONS sectorial VAT
revenue being applied to Tourism
Satellite Account data

*The UK Tourism industry generates 4.1% of the UK's VAT revenue
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International Competitiveness .

P The UK is ranked
The World Economic Forum'’s 2024 Travel & it
Tourism Development Index ranks the UK is the 7th 7th Ol (IOEHE SOMTREiE

most competitive tourism destination in the world. tourism destination
However, out of 119 coutries it ranks: C

out of 119 countries
113th for price competitiveness

losth for tourism visa requirements

96th for travel and tourism policy

78th for prioritisation of travel and tourism

Gzrd for Government expenditure on travel and tourism

*Travel & Tourism Development Index, WEF, 2024

Job Creation

A new Full Time Equivalent
tourism job is created with every

£73,500"

increase in tourism revenue

*Tourism: jobs and growth, VisitBritain /
Deloitte, 2013 — adjusted for inflation




06 million

people work in
tourism-related
businesses

*Based in ONS

sectorial employment
data being applied to
Tourism Satellite data

1.7 ier

are in fulltime employment

1 o 9mi|lion

are part-time employees

%

*Tourism employment summaries:
Characteristics of tourism industries, ONS 2016
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Tourism Employment by Sector

Fulltime (000) Part-time Fulltime (000) [} Total Fulltime (000)

. 240
Accommodation

Services For Visitors 213

802
Food & Beverage

Serving Services 1206

I 2008

268
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Transport Services - 335
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I <07
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Travel 51

Agencies
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in the UK tourism industry

increased by

7000...
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THE TOURISM ALLIANCE

The Tourism Alliance is the voice of the tourism industry, comprising
more than 75 tourism industry organisations that together
represent some 200,000 businesses of all sizes throughout the UK.
The purpose of the Tourism Alliance is to identify and develop
policies and strategies to raise standards and promote quality
within the industry and work with Government and Parliament on
all key issues relevant to the growth and development of tourism is
in order to maximise its contribution to the economy.

Vi.0

Contact information
Executive Director: Richard Toomer
M: +44 (0)7576 303127

E: Richard.Toomer@tourismalliance.com
W: www.tourismalliance.com
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