
Support for Domestic Tourism



• The South West is the UK’s most 
tourism-dependent region.

• Hospitality and tourism sustain 
thousands of jobs.

• Domestic visitors are the foundation of 
our year-round economy.

• Approx 94% of Cornwall’s tourism is 
domestic.

Tourism: the beating heart 
of the South West



The South West’s leading brewing, hospitality and drinks wholesale company

Better 
picture



Post Covid, the trend 
continues…

• 36% reduction in SW day trips 
(since 2022) 

• 5.9m fewer nights since 2022* 

• 65+ market – the only 
demographic to have grown 
(SW day trips since 2022)

Changing trends make South West visitor numbers the new norm

2018

* Apr – June 22 vs 2025 - Visit England GBTS domestic overnight 2022 –
2025 tracker 



We were founded as a family-owned company in 
1851 and have been fuelled by proper Cornish 
spirit and independent thinking ever since. We are 
a company with ambition, but with a strong 
connection to our roots, our heritage, and the 
region that shaped us.

Our story is rooted in resilience, innovation, and a 
deep love of beer and hospitality...



Annually we serve more than 1.5 million 
guests in our pubs and let over 98,000 
rooms.

A true taste of the
South West



45 Managed pubs and hotels with a best-in-class 
customer proposition.

Pubs & Rooms

Pubs
Beer House (in collaboration with Harbour Brewing Co.)



124 Leased & Tenanted pubs, inns and hotels across
the South West.



We’re passionate about using South West 
grown, reared and landed produce and 
build deep relationships with those who 
produce that food. 

We work with 13 key regional suppliers 
and spend more than £8.5m every year.

We support partners who honour 
sustainability and employ and train expert 
chefs to create high-quality, beautiful 
dishes.

The impact of fewer 
visitors on our supply chain



Hospitality as the front line



The power of place



Building communities 
Strengthening rural and coastal destinations 
and boosting domestic tourism



1. More incentives to invest

Invest to compete: 
incentives drive tourism, 
investment attracts 
travellers.



Lighten the load: tax reform 
to help hospitality thrive.

2. Balance the tax burden



Human interaction: the 
heart of hospitality. 

3. Make employing people 
easier



We need to shift the 
narrative



Thank you…
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