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Support for Domestic Tourism



Tourism: the beating heart
of the South West

* The South West is the UK's most
tourism-dependent region.

» Hospitality and tourism sustain
thousands of jobs.

 Domestic visitors are the foundation of
our year-round economy.

* Approx 94% of Cornwall’s tourism is
domestic.
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The South West's leading brewing, hospitality and drinks wholesale company
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Changing trends make South West visitor numbers the new norm

Staying Visitors

Post Covid, the trend
continues...

36% reduction in SW day trips
(since 2022)

5.9m fewer nights since 2022*

05+ market — the only
demographic to have grown
(SW day trips since 2022)

Local Visitor | ' e
Economy )
Partnership

* Apr —June 22 vs 2025 - Visit England GBTS domestic overnight 2022 —
2025 tracker
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Our story is rooted in resilience, innovation, and a
deep love of beer and hospitality...
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A true taste of the
South West

Annually we serve more than 1.5 million

guests in our pubs and let over 98,000
rooms.
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JUR MANAGED
ESTATE

45 Managed pubs and hotels with a best-in-class
customer proposition.

® Pubs & Rooms
Pubs

Beer House (in collaboration with Harbour Brewing Co.)
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OUR LEASED &
TENANTED ESTATE

124 Leased & Tenanted pubs, inns and hotels across
the South West.
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The impact of fewer
visitors on our supply chain

We're passionate about using South West
grown, reared and landed produce and
build deep relationships with those who
produce that food.

We work with 13 key regional suppliers
and spend more than £8.5m every year.

We support partners who honour
sustainability and employ and train expert
chefs to create high-quality, beautiful
dishes.




- __'-_"'r'il"l'.-'l- R e T e T — e —

- i DR R e il - ]
S . B e g

Hospitality as the front line  ©* AUSTELL
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Building communities

Strengthening rural and coastal destinations  §T AUSTELL
and boosting domestic tourism BREWERY
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1. More incentives to invest

Invest to compete:
Incentives drive tourism,
Investment attracts
travellers.
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2. Balance the tax burden

Lighten the load: tax reform
to help hospitality thrive.

hospitality
jobslost
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3. Make employing people
easier

Human interaction: the
heart of hospitality.




30 of the best UK pubs for an autumn The best hotels in St Ives, Cornwall for
escape with great food

sea views, swimming pools and spa
treatments

3. Pedn Olva hotel . Lifeboat Inn hotel

The Wellington hotel review: a
classic Cornish coaching inn
done with style
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Positioned on a granite outcrop, south of 5t Ives Harbour, this pub with g0 hegide the RNLI lifeboat station in St Ives, this traditional pub has

reoms is set to reopen this summer after a major transformation. The worn many hats. It was originally a fish cellar and salt house, then an

revamped 26 bedrooms, including some dog-friendly options, will still i |'|.'|-;'1TI'|. bt il n-‘-; nﬁfm:m.”mn into a pub in 1963, The five
E*:"f;’:::ffhw feature the same superb sea views with large windomws, while the interiors  pedrooms and two self-catering apartments are smart and comfortabl
ml-;lk-lmrll:; :L"Ir will be shaded in tones of copper and blue. Think reclaimed drifowood decorated in coastal greys with dashes of vellow. The hest rooms have
it ey headboards, whitewashed cladding and rainfall showers. In the views of the pont and Godrevy Lighthouse in the distance. There's a o
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restaurant, traditional pub grub meets more creative dishes, like lobster buzz in the restaurant. where pub classics are served alongside Cornis
butter frics. Head up to the expansive rooftop terrace for a sundownertn  ales and local wine from the Camel Vallev. Tuck in while gazing out of
discover why this hotel’s namc mcans *lookout on the headland™ in window to watch the maritime activity in the harbour,

Revealed: 100 Best Places to

Traveller

Stay in the UK for 2025
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